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This report aims to build a picture of the state of youth financial inclusion in
GOYN communities to inform future intervention design

CONTEXT

A Increasing realization that financial inclusion
is closely related to livelihoods - even if
they are earning, financially excluded youth
struggle to withstand economic shocks due
to lack of savings, insurance or
investments in long-term assets

A Some GOYN partners are already working
on financial inclusion interventions, but this
work is currently poorly captured

A GOYN Global wants to better understand
the range of youth financial inclusion
challenges in GOYN communities and

document existing interventions to
facilitate learning and future intervention
design

OBJECTIVES

A Design a framework to analyze youth
financial inclusion across GOYN communities

A Collect key youth financial inclusion
indicators for GOYN countries/communities

A Analyze main challenges and opportunities
related to financial inclusion in each
community

A Document the most promising financial
inclusion interventions in GOYN
communities

A Identify potential opportunities for future
GOYN interventions on youth financial
inclusion
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Findings are based on primary and secondary data from all current GOYN
communities

1. Latin America 2. Africa 3. India
V Brazil (Sdo Paulo + Kenya (Mombasa) V  Group 1 - Urban India
Rio) — Lighthouse

Tanzania (Tanga) Communities

Foundation (Pune, Pimpri
Chinchwad Municipal Council

South Africa & Bhubaneswar)

(eThekwini) V  Group 2 - Rural India -

Transform Rural India
(Ramgarh, Barwani)

V  Group 3 - Rural India -

Head Held High (Raichur,
Gulbarga)

V Colombia (Bogota +

Barranquilla) Senegal (Thies)

< < < <

V  Mexico (Mexico City)

Interviews and focus groups took place between June-September 2024, based on communities’ availability for participation I



The research starts by connecting the dots between youth financial
inclusion and youth economic opportunity

Why does youth financial inclusion matter for youth economic opportunity?

Appropriate financial services enable youth to...

Start a business

With savings and credit, youth can acquire the
basic assets and have the risk-taking ability
required to start an income-generating activity.

Invest into the future

With access to credit, youth can make larger
investments towards their future earning ability, such
as pursuing a training course or formal education.

P
Manage their financial resources

Formal payment and saving products enable youth to
manage their resources more efficiently and safely,
enabling to make the most of their limited earnings.

»

Build financial resilience

Savings and insurance products make youth less vulnerable
to unexpected shocks (e.g., illness, pregnancy, job loss,
family needs), enabling them to rebound more quickly.
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The report looks at youth financial inclusion through five components, four
enablers and four broad categories of financial products/services

YOUTH ECONOMIC OPPORTUNITY

Youth
financial inclusion

- - e

Widespread, meaningful and appropriate usage of financial services

2. Financial 5. Quality &
Components [ 1. Agency } [ capability } [ Eh LEEE } [ o LD } [ appropriateness }
1. Policy & 2. Support systems 3. Financial 4. Digital
Enablers regulations and stakeholders infrastructure infrastructure
Categories of / \ / \ / \ / \
financial Payment Services Savings Credit Insurance

products/services

Payment services help move
money to pay for things like
groceries, bills or online purchases.

Savings is putting money aside for

the future, helping build a financial

cushion for emergencies or future
goals.

Examples orn

ng account, traditional

methods such as table banking

}
K cash hoarding, etc. /

Credit allows borrowing money to
buy things now and pay for them
later, usually with interest added.

Examples: informal Ic

/friends, savi

lenders, pawnshop), credit card

K business loan, student loan, /
ortgage, et

Insurance is a safety net that offers
financial protection for uncertain
events, like getting sick or having

belongings damaged.




At the national level, youth financial inclusion indicators suggest
significant barriers in most GOYN communities

. - . % with a fi ial . hat h
Financial inclusion indicators 23 with a financia % saving % that have borrowed %t. at have or
institution received a digital

(youth age 15-24) account any money $ formally payments

Most pressing financial
concern

. Paying for medical costs in case of a
Un'ted States (Comparator) _ serious illness or accident (22%)

India 68% 21% 10% 30% Paying for medical costs in case of a

serious illness or accident (30%)

Kenya 79% 67% 35% 78% Paying school or education fees (45%)

. & Paying for medical costs in case of a
Tanzania 50% 51% 1% 48% serious illness or accident (49%)

Senegal 48% 52% 10% 45% Paying for medical costs in case of a

serious illness or accident (40%)

Paying for monthly expenses or bills OR
South Africa 79% 45% 13% 71% paying school or education fees
(both 22%)

. Paying for medical costs in case of a
Brazil 80% 67% 37% 78% serious illness or accident (41%)
Colombia 50% 39% 14% 46% Paying school or education fees (30%)
Mexico 50% 43% 18% 47% Paying for medical costs in case of a

serious illness or accident (49%)

Source: World Bank Global Financial Inclusion DataBank (latest year available) L
ow

Medium In relation to US
comparator

Note Legend
A There may be significant variations at the community level within each country, especially between urban and rural areas. High




These findings are confirmed at the community level, leading to seven

overall key takeaways from the research

Youth demonstrate growing financial agency through
active money management and decision-making.

Youths are comfortable discussing money with peers, family, and
other close connections, indicating a willingness to seek financial
advice and knowledge, especially online.

Low financial literacy and ineffective policy environments
are major obstacles to youth financial inclusion.

Financial literacy and awareness and supportive policies are critical
foundations for overall financial inclusion; however these are still
weak in most GOYN communities.

There is limited correlation between levels of youth
financial inclusion across dimensions and products.

There is very limited correlation between progress across the four
financial inclusion dimensions (e.g., high literacy does not correlate
with high access or usage) and the four different types of financial
products (e.g., high access/use of saving products does not
correlate with high access/use of credit or insurance).

Access does not necessarily translate into usage.

Most communities report high access to financial services (i.e.
services are available), however other barriers prevent OY from
actually using existing services (e.g., unsuitable products).

Payment services are the only products widely used by OY.

Digital technology has driven up access and use of payment
services, but other financial services have not experienced the same
impact in most communities. Expanding the range of suitable
financial products and services for QY is essential. However, we are
also noting limited device affordability in some of the rural
communities.

Across most communities, saving products are well-
understood and accessible, but there is significant room
for growth in their usage by youth.

Overall, savings services adequately meet the necessary individual
needs or requirements and perform very well, but usage is not yet
widespread in all communities. Also the tendency to save in informal
structures like table banking, chit funds or gold jewelry, rather than
safer, higher-return formal instruments, leads to a cycle of debt and
missed financial opportunities.

Financial inclusion gaps vary across communities and call
for localized interventions.

Underlying barriers to youth financial inclusion vary significantly
across regions, emphasizing the importance of localized strategies.




The report identifies eight concrete ways for GOYN to advance youth
financial inclusion at the community and global levels

—
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INTERVENTIONS AT THE COMMUNITY LEVEL

Integrate a financial education component in youth
entrepreneurship programs and initiatives, e.g. Youth for
Entrepreneurship platform being replicated across 5+ GOYN
communities, with a focus on directing youth towards quality
digital financial services (e.g. link to Visa Practical Money Skills
global platform).

Include a financial mentoring component in existing
mentorship programs, such as the case management program in
Mombasa supporting 20K OY.

Identify leading financial inclusion organizations in each
community and connect youth to their services as part of their
GOYN onboarding and at key moments (e.g., graduation from
skilling programs, first formal job).

Partner with organizations managing informal savings groups
to make the model more attractive to youth, e.g. by
encouraging digital savings groups and connections to formal
financial institutions.

Advocate for youth-friendly products with banks and other
financial providers, e.g. by hosting working groups with YAG
members. Position this as an opportunity for financial institutions
to increase their client base (win-win proposition).

INTERVENTIONS AT THE GLOBAL LEVEL

Explore the addition of a financial education component in all
global youth engagement activities, e.g. Youth Innovation
Fund, Equity Leadership Program, and Youth Advisory Group
trainings.

Find and leverage global partners with an interest and
expertise in youth financial inclusion to invest in community-
level interventions (e.g., Prudential, Visa Foundation, MasterCard
Foundation), advocating for more OY-focused programming —
not just youth.

Building on this report, expand GOYN's knowledge of the
links between youth financial inclusion and economic
opportunity, e.g. through learning sessions, case studies, and the
tracking of financial inclusion across all GOYN communities.




2. CONTEXT AND ANALYTICAL FRAMEWORK




This report aims to build a picture of the state of youth financial inclusion in
GOYN communities to inform future intervention design
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CONTEXT

A Increasing realization that financial inclusion
is closely related to livelihoods - even if
they are earning, financially excluded youth
struggle to withstand economic shocks due
to lack of savings, insurance or
investments in long-term assets

A Some GOYN partners are already working
on financial inclusion interventions, but this
work is currently poorly captured

A GOYN Global wants to better understand
the range of youth financial inclusion
challenges in GOYN communities and
document existing interventions to
facilitate learning and future intervention
design

OBJECTIVES

A Design a framework to analyze youth
financial inclusion across GOYN communities

A Collect key youth financial inclusion
indicators for GOYN countries/communities

A Analyze main challenges and opportunities
related to financial inclusion in each
community

A Document the most promising financial
inclusion interventions in GOYN
communities

A Identify potential opportunities for future
GOYN interventions on youth financial
inclusion

y



This report is based on a mix of primary and secondary sources

1. GOYN communities + + 3. Secondary sources

For each group of
communities:

V  1-1 interview with Anchor
Partner or Collaborative
Member specialized on
financial inclusion

V  Focus group with
Opportunity Youth

Additional interviews with
financial inclusion experts:

V Dan Ouko, GDI

V  Samuel Diaz and Will
Huang, Prudential

\V Sarah Keh, Prudential
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GOYN communities from the same country were grouped to facilitate data
collection and analysis (except in India — three separate groups)

1. Latin America 2. Africa 3. India
V Brazil (Sdo Paulo + Kenya (Mombasa) V  Group 1 - Urban India
Rio) — Lighthouse

Tanzania (Tanga) Communities

Foundation(Pune, Pimpri
Chinchwad Municipal Council

South Africa & Bhubaneswar)

(eThekwini) V  Group 2 - Rural India -

Transform Rural India
(Ramgarh, Barwani)

V  Group 3 - Rural India -

Head Held High (Raichur,
Gulbarga)

V Colombia (Bogota +

Barranquilla) Senegal (Thies)

< < < <

V  Mexico (Mexico City)

Interviews and focus groups took place between June-September 2024, based on communities’ availability for participation I
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We define youth financial inclusion as the widespread, meaningful and
appropriate usage of financial services by the youth

Breaking down youth financial inclusion

\ ¢

A Widespread usage refers to the broad
adoption of financial products by youth, leading
to greater financial resilience and
empowerment. Widespread doesn’t necessary

ensure meaningful usage.

A Meaningful usage refers to regular use of
financial products and services, contributing to

enhanced financial resilience and empowerment

A Appropriate usage refers to the use of financial
products and services for the purpose they

were designed to serve.
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How can we measure youth financial inclusion?

Key indicators include:

Access to financial
institutions

% of youths who have a
financial institution account
(i.e. bank, credit union,
microfinance institution etc.)

Ability to borrow money
% of youths who have
borrowed from a formal
financial institution or using a
mobile money account

A

E‘E

Most pressing financial concern
Top financial concern for youths (e.g.,
not being able to pay for medical costs

in the case of a serious illness or

accident, monthly bills, paying for

education, saving for retirement, etc.)

Source: World Bank Global Financial Inclusion Database

Ability of save

% of youths who have
personally saved or are
setting aside any amount
of money for any reason
with any mode of saving

Access to digital

payment services

% of youths who have
made or received a digital
payment using mobile
money, a debit or credit
card, or a mobile phone to
make or receive a payment
from an account



https://datatopics.worldbank.org/financialinclusion/

Our starting point: why is financial inclusion relevant for GOYN?

Why does youth financial inclusion matter for youth economic opportunity?

Appropriate financial services enable youth to...

Start a business

With savings and credit, youth can acquire the
basic assets and have the risk-taking ability
required to start an income-generating activity.

Invest into the future

With access to credit, youth can make larger
investments towards their future earning ability, such

” as pursuing a training course or formal education.

o
[ ]

Manage their financial resources

Formal payment and saving products enable youth to
manage their resources more efficiently and safely,
enabling to make the most of their limited earnings.

»

Build financial resilience

Savings and insurance products make youth less vulnerable
to unexpected shocks (e.g., illness, pregnancy, job loss,
family needs), enabling them to rebound more quickly.




Lack of access to formal financial services is a critical issue for youth in
developing economies

Only 53% of young people in developing economies have access to formal financial services.

Informal financial services are not adequate substitutes, for multiple reasons:

1. Security and reliability: Informal services do not offer the same protections than formal financial services (e.g.,
deposit and fraud protection).

2. Limited in scope and scale: Informal providers often cannot offer larger-scale financial opportunities (e.g.,
mortgages, larger loans for education or business investments, etc.). They also offer a much narrower range of
products than formal financial providers.

3. Regulation and consumer protection: Informal providers are not subject to the same regulations and oversight
than formal institutions, which ensure fair treatment, transparency, and legal recourse for customers. This leaves
users vulnerable to predatory lending practices, high interest rates, and fraud. Lack of regulation also means that
informal financial services are more likely to collapse in times of crisis, putting users’ funds at risk.

4. Credit history and future opportunities: Using informal financial services does not enable individuals to build a
public credit history, which is crucial for obtaining larger loans or making significant investments in the future.

5. Higher costs: Informal providers, like moneylenders, often charge much higher interest rates and fees due to the
absence of regulation, which can trap people in cycles of debt.

6. Technology and innovation: Informal services are generally less innovative and technologically advanced,
depriving users from access to more efficient and practical ways to manage their finances.

17




In addition to informality, youth worldwide share common financial

inclusion challenges

1. Lack of funds >

A Approximately 67% of young people
cite not having enough money to open
or maintain an account, with 29%
indicating this as their sole reason.

A This suggests a gap between the cost of
banking services and the financial
capabilities of young individuals.

4. Lack of trust > .....

: A A significant number of young people

: show a lack of trust in formal financial
services, with 62% expressing
reluctance to engage with traditional
banks.

: A For many youth, informal support systems,
:  such as family or community savings :
groups, offer more appealing and
accessible alternatives.

2.

Costs of services >

A

The cost associated with maintaining a
bank account is a significant barrier, with
27% of youth in developing economies
noting it as a deterrent.

High transaction fees and minimum
balance requirements often discourage
low-income individuals from engaging
with formal banking services.

. Barriers to access >

For example, official documentation
requirements to open bank accounts
disproportionately affects youth, as
20% of unbanked young people report
lacking the necessary documents,
compared to 16% of older adults.

Factors such as limited mobility and
financial literacy further impede youth
access to financial services.

3. Family influence

A Approximately 24% of unbanked youth

state that another family member
having an account suffices for their
needs.

While this may be a form of indirect
financial inclusion, it can also delay
personal financial independence and the
development of a formal relationship with
banking institutions.

Perceived irrelevance >

Many young individuals do not view
traditional financial products and services
as relevant to their lives.

Nearly 50% of the youth have never
considered using some of the
traditional financial services, suggesting
a gap between the perceived and actual :
value and utility of formal banking.




This is our proposed analytical framework for youth financial inclusion

YOUTH ECONOMIC OPPORTUNITY

Youth
financial inclusion

Widespread, meaningful and appropriate usage of financial services

- J

Components

Enablers

1. Agency

2. Financial
capability

1. Policy &
regulations

3. Access

2. Support systems
and stakeholders

5. Quality &
appropriateness

4. Digital
infrastructure

Categories of
financial
products/services

\_

19

Payment Services

Payment services help move
money to pay for things like
groceries, bills or online purchases.

Examples: checking unt,

debit card, mobile money account,

Savings

Savings is putting money aside for

the future, helping build a financial

cushion for emergencies or future
goals.

Examples:
groups, saving account, traditional

nformal savings

cash hoarding, etc.

methods such as table banking,

3. Financial
infrastructure
/ Credit \

Credit allows borrowing money to
buy things now and pay for them
later, usually with interest added.

Examples: informa

avings g

lenders, pawnshop), credit card,
business loan, student loan,

mortgage, etc

/friends

Insurance

Insurance is a safety net that offers
financial protection for uncertain
events, like getting sick or having

belongings damaged.

nsurance,

LX{}(T‘p es: health

nsurance




We analyze youth financial inclusion through five different components and
four enablers

O®

1. AGENCY

Confidence and ability to independently
access and manage financial services.

Key questions

How free are OY in making
decisions about financial
matters without external
influence?

To what extent do
family/friends influence OY’s
financial decisions?

What does financial success or
security mean to OY?

2. FINANCIAL CAPABILITY
Understanding and awareness of
financial concepts and services.

Key questions

How do OY view and interact
with money?

A Whatis the knowledge level of

OY regarding basic financial
concepts and services?

A How aware are OY of available

financial services?

3. ACCESS
Ease of obtaining and using
financial services.

Key questions

A How easy is it for OY to access
payment, credit, insurance or
saving products?

A What are the key barriers
preventing OY from accessing
these products?

ENABLERS

NP

4. USAGE
Frequency of engagement
with financial services.

5. QUALITY & APPROPRIATENESS
Suitability and effectiveness of financial
services.

Key questions Key questions

What defines appropriateness
of financial services for OY?

How often do Opportunity
Youth use financial services,

and wl;at influences their A How do affordability and cost-
ek effectiveness affect the quality
How can we measure the of financial services for OY?
effectiveness of financial A What measures improve the
SIS USSR EIEI) reliability of financial services
Opportunity Youth? for OY?

-

A

A
20

1. POLICY & REGULATIONS 2. SUPPORT SYSTEMS AND STAKEHOLDERS
Presence and coordination of actors promoting
youth financial inclusion.

Regulatory framework governing
financial services.

What kind of policies and industry A
regulations are governing the financial
sector? A

What are the gaps and opportunities and
how can they be addressed?

What ongoing initiatives or programs exist to promote

financial inclusion among OY?

How effective are current interventions in promoting
financial inclusion, and what areas require

improvement?

A How can financial infrastructure enhancements A
better support financial inclusion efforts for
QY, ensuring equitable access to resources and
fostering financial empowerment? A

3. FINANCIAL INFRASTRUCTURE
Strength of institutions, networks, physical
infrastructure, that enable the provision of

financial services.

4. DIGITAL INFRASTRUCTURE \
Technological systems and networks that enable
access to and use of digital financial services,
such as online banking and mobile payments.

How accessible and reliable is the digital
infrastructure QY use for managing financial
transactions?

How easily can OY use digital financial services in
their daily financial activities?



Globally, financial inclusion interventions can be categorized into five main
categories

e = »

2. Programs to expand access to

1. Financial capability programs basic financial services

3. Savings programs

Interventions focused on building the youth’s Interventions designed to expand the Interventions focused on increasing the
understanding and awareness of financial youth's access to basic financial services, youth's ability to save regularly (typically
services (includes financial education, financial e.g. bank accounts. Can rely on digital includes both a behavioral component and
mentoring, financial coaching). services to expand access, but not always. an access to savings products component).

[ o m
4. Entrepreneurship finance programs 5. Regulatory and policy change
Interventions focused on building the youth’s Interventions designed to improve the
ability to start and manage a business from a regulatory and policy environment
financial standpoint. governing youth financial inclusion.

Note: some programs combine several of these interventions (e.g., entrepreneurship finance + savings + financial capability)
21




Examples of successful financial inclusion interventions (1/3)

Kenya: M-Shwari (Digital Finance)

MasSHWARI
Category: Basic financial services + Savings

Description: Launched by Commercial Bank of Africa in partnership
with Safaricom, M-Shwari provides mobile savings and loans through
the M-Pesa platform. It is accessible to many young people, allowing
them to save small amounts and access micro-loans without formal
banking infrastructure.

Ampact: M-Shwari has enabled over 30 million users to save and
borrow money through their mobile phones, with more than 50 million
loans disbursed since its inception.

Senegal: Youth Savings Program by Youth Start
(UNCDF) C D]

Category: Financial capability + Savings

Rl

Description: UNCDF's Youth Start initiative in partnership with
PAMECAS (a microfinance institution) offers youth-focused savings
products alongside financial literacy training. The program aims to
build youth savings habits and entrepreneurship skills.

Impact: Reached over 600,000 youth, opened 200,000+ savings
accounts, and provided financial education to 400,000 young people.

Tanzania: BRAC Microfinance for Youth

YRybrac

Category: Financial capability + Entrepreneurship finance

Description: BRAC Tanzania focuses on providing micro-loans to
young entrepreneurs, especially women, along with mentoring and
business training. They also provide small group loans to encourage
collective economic activity.

Impact: Disbursed 50,000+ loans, trained 30,000 young
entrepreneurs, with 80% of businesses still operational after two
years.

South Africa: National Youth Development Agency ovda

Category: Financial capability + Entrepreneurship finance

Mescription: The NYDA provides young entrepreneurs with access
to funding, mentorship, and training, focusing on youth from
disadvantaged backgrounds. Additionally, they provide financial
education to ensure youth can manage their businesses and
personal finances.

Ampact: Created 70,000+ jobs, supported 10,000+ youth-owned
enterprises, and trained over 100,000 young people in skills
development.




Examples of successful financial inclusion interventions (2/3)

India: PMJDY (Pradhan Mantri Jan Dhan Yojana)

Category: Basic financial services

Description: PMJDY is a national financial inclusion initiative that
provides zero-balance bank accounts to every citizen, including youth.
It also integrates insurance and pension schemes. Many young people
who previously lacked access to banking services can now participate
in the formal economy.

Impact: The PMJDY initiative has brought over 530 million people into
the formal banking system, with total deposits exceedingly
approximately $28 billion USD. Around 340 million RuPay cards have
been issued, and 1.16 million Bank Mitras are delivering branchless
banking services across the country.

Colombia: Bancamia’s Youth Financial Products Banca(’)ia

Category: Financial capability

Description: Bancamia, a microfinance institution in Colombia, offers
specific financial products aimed at young people, including digital
accounts, microcredit, and insurance products. Additionally, it
provides digital financial literacy training.

Impact: Bancamia's youth financial products in Colombia have
reached over 100,000 young people, providing them with tailored
savings and credit products to support their financial independence.

Mexico: Prospera Digital Savings Program

PROSPERA

PROGRAMA
DE INCLUSION SOCIAL

Category: Basic financial services + Savings

Description: Mexico's Prospera program, originally a conditional cash
transfer program, was digitized to include digital savings products for
beneficiaries, many of whom are young people. This was done in
partnership with Bansefi, a state-owned development bank, to
promote financial inclusion.

Impact: The Prospera digital savings program in Mexico has facilitated
digital savings for over 1 million low-income families, promoting
financial inclusion and economic stability.

Brazil: Youth Entrepreneurship Program (SEBRAE)

Category: Entrepreneurship finance

Description: SEBRAE (Brazilian Service of Support for Micro and Small
Enterprises) offers youth-focused entrepreneurship programs,
including access to finance, training, and mentorship. These programs
are designed to help youth start and manage small businesses.

Impact: SEBRAE's Youth Entrepreneurship Program in Brazil has
trained over 200,000 young entrepreneurs, helping them start and
grow their businesses through workshops, mentorship, and financial
support.




Examples of successful financial inclusion interventions (3/3)

USA: MyPath

path
Category: Basic Financial Services + Financial capability

Description: MyPath connects youth from under-resourced
communities with opportunities to bank, save, and build credit and
financial confidence as they earn their first income. MyPath helps
cities, nonprofits and financial institutions integrate banking, saving,
and credit-building tools directly into their existing youth-serving
programs.

Impact: 70% of MyPath participants report an increase in financial
knowledge and confidence, and 100% set aside emergency savings
after financial mentoring.

Americas: Flourish FI

Category: Financial capability

Description: Financial wellness and customer engagement platform
integrated within a bank’s digital and mobile banking platform. Drives
revenue by increasing customer savings and sharing financial
education tips through gamified content and rewards.

Impact: Partnered with leading Bolivian MFI BancoSol to encourage
MSME borrowers to save and invest.

24

Africa: Banking on Change J
Category: Basic Financial Services + Savings

Description: Partnership between CARE International, Plan
International and Barclays that combined creation of savings groups
(including youth savings groups) with financial literacy and business
training, with an objective of linking mature savings groups (2+ years)
to formal financial services from Barclays or other banks.

Impact: 310,000+ youth joined informal savings groups, 5,000 groups
(125,000 individuals) linked to formal financial services, 2,200+
individual accounts opened by group members (66% youth).

South Africa: TymeBank

am

TymeBank
Category: Basic Financial Services

Description: Fully digital bank with a financial inclusion focus, offering
checking accounts, savings accounts, money transfer services, “buy
now, pay later” service, and credit cards. Cost savings realized
through the no-branch model enables TymeBank to offer lower
banking fees to customers, including zero-fee account opening.

Impact: Acquired 3.5 million customers in 25 months. 60—-65% of
customers are from low-income and underserved groups.
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3. KEY TAKEAWAYS
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At the national level, youth financial inclusion indicators suggest
significant barriers in most GOYN communities...

. - . % with a fi ial . hat h
Financial inclusion indicators 23 with a financia % saving % that have borrowed %t. at have or
institution received a digital

(youth age 15-24) account any money $ formally payments

Most pressing financial
concern

. Paying for medical costs in case of a
Un'ted States (Comparator) _ serious illness or accident (22%)

India 68% 21% 10% 30% Paying for medical costs in case of a

serious illness or accident (30%)

Kenya 79% 67% 35% 78% Paying school or education fees (45%)

. & Paying for medical costs in case of a
Tanzania 50% 51% 1% 48% serious illness or accident (49%)

Senegal 48% 52% 10% 45% Paying for medical costs in case of a

serious illness or accident (40%)

Paying for monthly expenses or bills OR
South Africa 79% 45% 13% 71% paying school or education fees
(both 22%)

. Paying for medical costs in case of a
Brazil 80% 67% 37% 78% serious illness or accident (41%)
Colombia 50% 39% 14% 46% Paying school or education fees (30%)
Mexico 50% 43% 18% 47% Paying for medical costs in case of a

serious illness or accident (49%)

Source: World Bank Global Financial Inclusion DataBank (latest year available) L
ow

Medium In relation to US
comparator

Note Legend
A There may be significant variations at the community level within each country, especially between urban and rural areas. High




...and indeed, all GOYN communities scored low or medium on all five
key financial inclusion components

Financial inclusion components

&
1. Agency %g

2. Financial

capability

3. Access

&

4. Usage

6

5. Quality/
Appropriateness

Urban India - LCF
(Pune, PCMC, Bhubaneswar)

Rural India - TRI (Ramgarh, Barwani)
HHH (Raichur, Gulbarga)

Kenya (Mombasa)

Tanzania (Tanga)

Senegal (Thies)

South Africa (eThekwini)

Brazil (S30 Paulo + Rio)

Colombia (Bogota + Barranquilla)

Mexico (Mexico City)

Source: GOYN community Interviews, secondary sources
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Legend

.Low . Low/Medium

Medium . Medium/High ’ High




However, there are clear differences between services/products, with

payment and savings services being most accessible and used

Categories of financial
services/products

1. Payment services

2. Credit

3. Insurance

4. Savings

Urban India — LCF (Pune, PCMC,
Bhubaneswar)

Rural India - TRI (Ramgarh, Barwani)
HHH (Raichur, Gulbarga)

Kenya (Mombasa)

Tanzania (Tanga)

Senegal (Thies)

South Africa (eThekwini)

Brazil (Sa0 Paulo + Rio)

Colombia (Bogota + Barranquilla)

Mexico (Mexico City)

Source: GOYN community Interviews, secondary sources
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Strength of financial inclusion enablers varies significantly across
communities, e.g. strong digital infrastructure in Kenya and Brazil

Financial inclusion enablers

1. Policy & regulations

2. Support systems and

stakeholders

3. Financial infrastructure

4. Digital infrastructure

Urban India — LCF (Pune, PCMC,
Bhubaneswar)

Rural India - TRI (Ramgarh,
Barwani), HHH (Raichur, Gulbarga)

Kenya (Mombasa)

Tanzania (Tanga)

Senegal (Thies)

South Africa (eThekwini)

Brazil (Sao Paulo + Rio)

Colombia (Bogota + Barranquilla)

Mexico (Mexico City)

Source: GOYN community Interviews, secondary sources
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Legend

. Ineffective
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Overall key takeaways from the research
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Youth demonstrate growing financial agency through
active money management and decision-making.

Youths are comfortable discussing money with peers, family, and
other close connections, indicating a willingness to seek financial
advice and knowledge, especially online.

Low financial literacy and ineffective policy environments
are major obstacles to youth financial inclusion.

Financial literacy and awareness and supportive policies are critical
foundations for overall financial inclusion; however these are still
weak in most GOYN communities.

There is limited correlation between levels of youth
financial inclusion across dimensions and products.

There is very limited correlation between progress across the four
financial inclusion dimensions (e.g., high literacy does not correlate
with high access or usage) and the four different types of financial
products (e.g., high access/use of saving products does not
correlate with high access/use of credit or insurance).

Access does not necessarily translate into usage.

Most communities report high access to financial services (i.e.
services are available), however other barriers prevent OY from
actually using existing services (e.g., unsuitable products).

Payment services are the only products widely used by OY.

Digital technology has driven up access and use of payment
services, but other financial services have not experienced the same
impact in most communities. Expanding the range of suitable
financial products and services for QY is essential. However, we are
also noting limited device affordability in some of the rural
communities

Across most communities, saving products are well-
understood and accessible, but there is significant room
for growth in their usage by youth.

Overall, savings services adequately meet the necessary individual
needs or requirements and perform very well, but usage is not yet
widespread in all communities. Also the tendency to save in informal
structures like table banking, chit funds or gold jewelry, rather than
safer, higher-return formal instruments, leads to a cycle of debt and
missed financial opportunities.

Financial inclusion gaps vary across communities and call
for localized interventions.

Underlying barriers to youth financial inclusion vary significantly
across regions, emphasizing the importance of localized strategies.




a Youth demonstrate growing financial agency through active money management

and decision-making

Findings
OYs are comfortable discussing money with peers, family,

and other close connections, indicating a willingness to seek
financial advice and knowledge, especially online.

Y Young people from all the GOYN communities actively
engage in financial conversations, indicating their
willingness to talk about money. However, young people
from the India, Mombasa, eThekwini and Tanga
communities highlighted the information they receive is
often generic and not specifically targeted to youth.

Y Although youths are comfortable discussing financial
topics, they remain guarded about revealing their
earnings, mindful of the potential impact on their peers'
feelings.

Y In multiple communities, OYs mentioned looking to social
networks and ‘financial influencers’ for advice on
managing their finances. While these platforms can give
OYs access to a wide range of resources, information
shared may be inaccurate or incomplete.
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Recommendations

A Invest in youth-centric financial products and

trainings: develop financial products and services
tailored to the needs of young people through co-
relation with organizations such as banks that can design
youth friendly products. i.e ABSA bank in Kenya is
working with OYs from Mombasa to provide
entrepreneurship & financial training, mentorship, and
access to friendly credit finance to support youth-led
businesses.

Support peer-learning networks: invest in establishing
mentorship programs that connect youth with financial
experts and successful young entrepreneurs, where
youths can share experiences and knowledge.




a Low financial literacy and ineffective policy environments are major obstacles

to youth financial inclusion

Findings

Financial literacy and awareness and supportive policies are
critical foundations for youth financial inclusion, however
these are still weak in most GOYN communities. Investing in
financial education and policy advocacy efforts are necessary
enablers for youth financial inclusion.

For example, in rural India, financial literacy programs
often do not adequately cover practical aspects of
financial management and investment strategies. An
example of addressing this gap is the formation of a task
force by GOYN Anchor Partner Head Held High (HHH)
that includes various ecosystem partners, such as UNICEF,
with an aim to develop comprehensive programs and
ensure coordinated efforts across different sectors.

Governments are increasingly prioritizing financial
inclusion. For example, the Indian government has
launched schemes like Pradhan Mantri Jan Dhan Yojana
(PMJDY), which aims to ensure access to financial services,
including banking, savings, and insurance, to the
unbanked population. However, there is still a need for
more localized policies that address specific regional

32 challenges and cultural contexts.

Recommendations

A Advocate for policy reform and support: fund initiatives

that advocate for policy reforms supporting financial inclusion,
e.g. The task force set up by the government of India, that
HHH is part of in rural India collaborates with policymakers to
promote financial education and youth-friendly financial
products. Their advocacy has led to mobile banking units in
rural districts and the inclusion of financial literacy programs in
school curriculums, enhancing access to banking services and
equipping young people with essential financial skills.

Encourage holistic ecosystem partnerships: invest in
partnerships between governments, financial institutions,
young people and non-profit organizations to pool resources
and expertise for comprehensive financial education
initiatives. A great example of this model is from FSD Kenya,
which collaborates with the Central Bank of Kenya,
commercial banks, microfinance institutions, and NGOs to
promote financial inclusion. Their initiatives include the
development of digital financial services like M-Shwari, which
has reached millions of young people, providing them with
savings and credit facilities through mobile phones.




G There is limited correlation between levels of youth financial inclusion across dimensions

and products

Findings

There is very limited correlation between progress across
the four financial inclusion dimensions (e.g., high literacy
does not correlate with high access or usage) and the four
different types of financial products (e.g., high access/use
of saving products does not correlate with high access/use
of credit or insurance).

Y Need to design interventions that address gaps in each
dimension/product, as opposed to investing in one
dimension only and assuming progress will spill over to
other areas.

Y For instance 86% of the GOYN young people who
participated in the study find it easy to open bank
accounts in their communities but this reduces to 64%
who frequently use their bank accounts and reduces
even further when it comes to quality and
appropriateness to 49%.

Y For instance 100% of the GOYN young people who
participated in the study are aware and knowledgeable
on credit services, however only 45% use the service and
36% have access to it but 62% report this service meets

33 their needs.

Recommendations

A Support programs that address multiple dimensions of
financial inclusion simultaneously, ensuring that
improvements in one area (e.g., Literacy) are supported
by advancements in others (e.g., Access and usage).

A Support integrated product offerings: fund the
development of financial products that bundle various
services (e.g., savings, credit, insurance) to provide a
comprehensive solution that meets the diverse needs of
youth.




a Access does not necessarily translate into usage

Findings

Most communities report high access to financial services
(i.e. services are available), however other barriers prevent
QY from actually using existing services (e.g., unsuitable
products).

Y For example, Kenya and South Africa have better
access compared to many African countries, but usage
and quality remain challenges.

Y Some locations often have fewer financial service
providers, making it difficult for youth to frequently use
these services. E.g., Tanga youths emphasize that
despite the availability of banking facilities, high
transportation costs make frequent use of these
services financially burdensome.

Y Unaffordability of services, including hidden charges,
create additional challenges for OYs to breach the gap
between access and usage.
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Recommendations

A Invest in tailored financial solutions for youth: There is

a significant opportunity to support financial institutions in
developing products specifically tailored for young
people. These could include low-cost accounts with
transparent fee structures and accessible digital banking
solutions. By involving youth in the design process, these
products are more likely to meet their needs, leading to
higher adoption rates and customer loyalty.

Launch awareness campaigns: support campaigns to
raise awareness about available financial services and
educate youth on how to effectively use them. Use
multiple channels, including social media, community
events, and educational institutions.




e Payment services are the only products widely used by OY

Findings

Digital technology has driven up access and use of payment
services, but other financial services have not experienced the
same impact in most communities. Expanding the range of
suitable financial products and services for QY is essential.
However, we are also noting limited device affordability in
some of the rural communities.

Y For example, credit and insurance products are
underdeveloped in most communities, and the usage of
available services is often low.

Y Bank accounts, including savings and current accounts, are
widely recognized by OYs for their role in managing money
and facilitating transactions. Confidence in bank accounts is
typically high due to their direct and practical application in
everyday financial management.

Y High adoption rates reflect advanced digital payment
systems in Kenya (36.8%) and South Africa (54.1%) . SA's
leading rate is attributed to its sophisticated financial
technologies and widespread use of digital payment
platforms, such as the popular South African payment app,
SnapScan. In Kenya, M-Pesa’s extensive reach has

35 significantly increased digital payment usage.

Recommendations

A Enhance digital financial literacy with a focus on other
services: fund programs to enhance digital financial
literacy among youth, focusing on the safe and effective
use of the other various digital financial services, including
savings, credit, and insurance.

A Incentivize broader use of financial services by youth:
support the development of incentives (e.g., rewards,
discounts, lower fees) to encourage youth to explore and
use a broader range of financial products beyond
payment services.




G Saving products are well-understood and accessible, but there is significant room for

growth in their usage by youth

Findings

Savings services are well-understood with recognition of the
workings and benefits of savings accounts.

Y Access to these services is perceived as easy or very easy,
with many finding the process of opening and using
savings accounts straightforward.

Y The frequency of savings activities varies, with individuals
saving either daily, monthly, or occasionally, reflecting
different levels of engagement.

Y All the OYs engaged feel confident about savings
accounts due to their knowledge and firsthand
experience. They understand the importance of saving for
future stability and have applied these principles in their
daily lives.

Y The tendency to save in informal structures like table
banking, chit funds or gold jewelry, rather than safer,
higher-return formal instruments, leads to a cycle of debt
and missed financial opportunities. However, In some
communities like Thies and Tanga, informal savings groups
can be critical to encourage youths to start saving and

3¢ borrowing and build a financial history, as a first step
towards the use of more formal financial services.

Recommendations

A Scale up initiatives such as the Tanga Yetu Savings and
Entrepreneurship program that improve the accessibility
of savings services and raise awareness about their
benefits.

A Support and invest in programs that provide education
on advanced savings strategies and financial
management.

A Invest in outreach and education campaigns and tools
that reinforce the importance of consistent saving and
provide practical guidance on how to effectively use
savings services.

A In highly informal settings where formal saving products
are not easily accessible, partner with organizations
managing informal savings groups and encourage OYs
to join them as a gateway towards future access to the
formal financial system.




a Financial inclusion gaps vary across communities and call for localized interventions

Findings

Underlying barriers to youth financial inclusion vary
significantly across regions, emphasizing the importance of
localized strategies.

Y For example, initiatives in Tanga emphasize youth
savings, accessible financing and community support,
addressing barriers by offering low-cost loan options
and financial services. The focus on reducing interest
rates and providing loan access directly targets financial
constraints faced by youth.

Y TRI programs in Ramgarh (rural India) combine financial
education with practical lending solutions. Rang De's
peer-to-peer lending model and training support both
financial knowledge and digital skills, addressing
barriers through education and accessible financial
services.

Y In Mexico, the national financial inclusion plan includes
media campaigns and personal finance courses with an
aim to improve financial literacy more broadly.
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Recommendations

A Facilitate knowledge sharing and collaboration among
successful programs to promote cross-collaboration of
ideas, for example through a community of practice or
learning series.

A In rural or underserved areas, focus on leveraging
technology to expand access to financial services (e.g.
rural India, Tanga, peripheries of cities).

A Take a community-based approach, implementing
region-specific strategies to address the unique needs
and challenges of different communities.

A Enhance the capacity of local institutions and
communities to develop financial education and trainings
adapted to their own context.




How could GOYN start acting on these recommendations?
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INTERVENTIONS AT THE COMMUNITY LEVEL

Integrate a financial education component in youth
entrepreneurship programs and initiatives, e.g. Youth for
Entrepreneurship platform being replicated across 5+ GOYN
communities, with a focus on directing youth towards quality
digital financial services (e.g. link to Visa Practical Money Skills
global platform).

Include a financial mentoring component in existing
mentorship programs, such as the case management program in
Mombasa supporting 20K OY.

Identify leading financial inclusion organizations in each
community and connect youth to their services as part of their
GOYN onboarding and at key moments (e.g., graduation from
skilling programs, first formal job).

Partner with organizations managing informal savings groups
to make the model more attractive to youth, e.g. by
encouraging digital savings groups and connections to formal
financial institutions.

Advocate for youth-friendly products with banks and other
financial providers, e.g. by hosting working groups with YAG
members. Position this as an opportunity for financial institutions
to increase their client base (win-win proposition).

INTERVENTIONS AT THE GLOBAL LEVEL

Explore the addition of a financial education component in all
global youth engagement activities, e.g. Youth Innovation
Fund, Equity Leadership Program, and Youth Advisory Group
trainings.

Find and leverage global partners with an interest and
expertise in youth financial inclusion to invest in community-
level interventions (e.g., Prudential, Visa Foundation, MasterCard
Foundation), advocating for more OY-focused programming —
not just youth.

Building on this report, expand GOYN's knowledge of the
links between youth financial inclusion and economic
opportunity, e.g. through learning sessions, case studies, and the
tracking of financial inclusion across all GOYN communities.
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